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5931 (n) 14,104,720 | 14,549,220 14,879,240 14,861,220 | 14,460,890
U, SUAIYU
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593 (1) + () 378,000 663,000 978,000 1,135,500 1,135,500
FUIULNANEN 20 40 60 80 80




12

2.7 32UUNSANE
= 1 gj a ) Y v v a LY a
syuunsAnwinlutuutuiou taziulumudetsruumineraemalulad
FIIVLIABNTEUAT 11AIIN1TANBTEAUUTQYIRT WA, 2550 LasTuA L@y (AAkuan n)

2.8 N15gUlaUU28NATIEIVIALNITANSLTIULSIUTINNWINGIAE
Wulumuusematatsduumiinedomaluladsiviemanszuns 1eensiieulau
NANTSISEU W.A. 2559 (AAKNUIN )

3. NENGAIUATAIRIIFU
3.1 vangas
3.1.1 uunlena JIRRBANENgRs 127 wUlenn
3.1.2 lassaiavdnans
Tassarvdngms uladumnmiviiaenadesiviifmunlilunasgundngnsues
nsvnTNAnYIENT il

n. ManadvIAnelY 30 wiulenn
n.1 nguivawing 3 wheia
n.2 NINAWIReUsEne 12 mlena
.3 NauIRIdRLAEnSwaTIYBEAIEnS 6  vhein
N4 nauIYINaRNYIaETUNUINIg 2 mlena
.5 NauIYIANAMIERTLAEINgIAENT 3 yheia
n.6 NGUIVIYIUINT 4 wheia

V. AUINIVNANE 91  wuEnn
1.1 nguiniugAn T 3¢ wleie
U.2 nauINTNTIAU 39 wleie
V.3 NANIYITWEDN 18 wihein

a = = 1 a
A. NUINIVIADNLAD 6 NUB-NA



13

3.1.3  S189%
- swadYn

NIV UseNaumsiidnesNIwsINguuasflavsmuiudIuiIu 9 fr el

AA X XX X X XX Fed (nwilng awidangs )

‘ I_é’wﬁ’u%ﬂumjm (01-99)
FUUNAISAN Y

NQANIYN

9

ANV

SYAUNNTAN®N

71395

Wiy LA2011101
GV

ST2012201 BA2013204

[

UN.(M-U-w)
t Fluafnwiueniian
Falua oA
Faluangu
ATeihld

EN2052207

BA  AMrUINI5TINA (Faculty of Business Administration)

STAUNISAN®E 1 aydSaan

3 UsemAatgUnsUwge

5 UszmatlednsUnunindug
SEEIVIIUN

02 @1913B1NTRAA

1 n@InNUgIWININ
3-9 nauIYANERN

¥
=1

UUINIBANBINY MUUASHEIVIAIU

XX Fo3w (nwlng A1edingy)
asudnlungu (01-99)

L FJUUNAISANY 1

GE X XX X X

ANTNIIBIBT
NAxIv"

SLAUNISAN®N

Fu@nwnall

ngudY1 10 nawInnwiineg 20

30 nFuIvIFRANAERS 40
50 NaivIaAnwIkaTTUNUINT 60
70 NRUYIINEEENS 80

81 NAUIvIYIANNIIIUTIANAIERT 82

2 Usqugen
4 Usgan
6 Uigugyan

un.(m-U-u)
L dhlawd@nwiueniam
s
Faluamngud
nene

NANIVINAUTENA

Q6P FINTEL R
nauIvIAdinAEnS
NANIIYIUING
NAIvIYTANNSINWINgmans



ANINS18IUN

STAUNISAN®E

14

Wy GE2100101  nwilnewfiensdeans (Thai for Communication) 3(3-0-6)

- 5197991

° BUINIVIRNEIN

30 wdaein  Usenausae

"nquinmwilve 30 whein WdenAnwanseivselull

NI9TIPNUNINGIFUAAUA

SRAIYN Fodn wuwnA
GE2100101 | nnwilveniionsdeans (Thai for Communication) 3(3-0-6)
GE2100102 | pwnlnerfionisdoasgsia 3(3-0-6)

(Thai for Business Communication)
GE2100103 | mwilvesienisuuaue (Thai for Presentation) 3(3-0-6)
GE2100104 | 2550uAdlne (Thai Literature) 3(3-0-6)
GE2100105 | nmslunwlnewiodvn@w (Thai Writing for Careers) 3(3-0-6)
"ngudvnwsnslseina 12 wiedn Useneume

SHAIYN Fodw wuwNA
GE2201101 | mw1aengu 1 (English 1) 3(3-0-6)
GE2201102 | mw1dangwe 2 (English 2) 3(3-0-6)
GE2200101 | awidanguinaiia (Technical English) 3(3-0-6)
GE2200102 mmé’mqmﬁam%w (English for Careers) 3(3-0-6)
GE2200103 | N1581un1w18angy (English Reading ) 3(3-0-6)
GE2200104 | nsilan1waenge (English Listening) 3(3-0-6)
GE2200105 | nMsaunuInedange (English Conversation) 3(3-0-6)
GE2200106 | Mw1AuiugIu (Fundamental Chinese) 3(3-0-6)
GE2200107 | Mw13usiVon13d@eais (Chinese for Communication) 3(3-0-6)
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Y3951 NUNINGNFLAAUA

- NI PUMERSUATIYYERanT 6 vheAn denfnwseivselull
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GE2300101 | wainnedsauLazAuyivady 3(3-0-6)
(Social Dynamics and Modernity)
GE2300102 | siyweduius (Human Relations) 3(3-0-6)
GE2300103 | 5xLU8U35748 (Research Methodology) 3(3-0-6)
GE2300104 | nsWmuAMnMaInwasyinvedny
(Quality of Life and Social Skill Development) 3306)
GE2300105 | faunuLFsugna (Society and Economy) 3(3-0-6)
GE2300106 | UsvayasugnanaLies
? = 3(3-0-6)
(Sufficiency Economy Philosophy)
GE2300107 | ngvidneuaza3esssuluivnan 33.0:6)
(Law and Professional Ethics)
GE2300108 | owdau@nw (ASEAN Studies) 3(3-0-6)
GE2300109 | dufidinw (Peace Studies) 3(3-0-6)
GE2400101 | Ms3ansaunalagnIsAnyAuaAI
(Information Literacy and Study Skills) 500
GE2400102 | 393ne9luU (General Psychology) 3(3-0-6)
GE2400103 lwaﬁwmmzqﬁﬂ@mﬁmﬁu 350.6)
(Thai Studies and Local Wisdom)
GE2400104 | mssimuiyadnnm (Personality Development) 3(3-0-6)
GE2400105 | weRnssuuyudiun1snmuny 3(3.0-6)
(Human Behavior and Self Development)
GE2400106 | N15398439nun1n (Qualitative Research) 3(3-0-6)
GE2400107 | msiauuazUsziiulasanig 3(3.0-6)
(Program Development and Evaluation)
GE2400108 | msamnIniiionnn1ndin
' 3(2-2-5)

(Mind Development for Quality of Life)
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naxIvImaRnwIkarTIUNUINGg
WIDTWINNUNINGIREAVIUA

2 wheda Mdenfnwisiedvaelul

WA Fodwn nienn
GE2500101 | wafinw1 (Physical Education) 1(0-2-1)
GE2500102 | @ane (Social Dance) 1(0-2-1)
GE2500103 | AWUsZLANTL (Team Sports) 1(0-2-1)
GE2500104 | AwUszianymma (Individual Sports) 1(0-2-1)
GE2500105 | tiununns (Recreation) 1(0-2-1)

ndimednmaniuasiermans 3 nhefn Wiendnwseivdeluil
Wil fiuwiivendufiviun

SHEIY Fodwn wu2win
GE2600101 ﬂaimmam%ﬁugm (Fundamental Mathematics) 3(3-0-6)
GE2600102 | a@fsUoediu (Introduction to Statistics) 3(3-0-6)
GE2600103 | Ailnenansluaiinused1iu (Mathematics in Daily Life) 3(3-0-6)
GE2700101 | Ineeansluzinuszdriu (Science in Daily Life) 3(3-0-6)
GE2700102 | Awwandouuaznsdnnisvsnenns

3(3-0-6)

(Environment and Resource Management)
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naudvIysINs 4 whefe Widen@nwsedvseluivseneivii

URINYIAYANNUA

NGUIVIVTUINTAUTIANAEAT

(Material and Application in Daily Life)

IRAIY Fodn nuenA
GE2810101 | Tanlupmssuil 21 (World in 21° Century) 2(2-0-4)
GE2810102 | prsmunnuiatiiionndn 2(2-0-4)

(Self Development for Careers)
GE2810103 | iauazn13Antauln (Life and Positive Thinking) 2(2-0-4)
GE2810104 | m3eenmdsmeuasimiiioguaim 2(2-0-9)
(Exercise and Sports for Health)
GE2810105 ﬁaﬂﬁmﬁaqmmw (Activities for Health) 2(2-0-4)
NENIVIYIUINTAUINGIAENS

INEIY Fodw nuwNN
GE2820101 | UAmnadinaans (Miscellaneos Mathematis) 2(2-0-4)
GE2820102 | nenenansiun1sa159@an (Science for Living) 2(2-0-4)
GE2820103 | Jaquaznisussendldludinussdniu

2(2-0-4)




® WUINIVUANL
® NG INUFII AN

18

91 wleAn  Usenaume
34 AR Usenaume

IRAIY Fodn RN
BA2001101 | msUnyddwiunilatindayd (Accounting for Non-Accountants) 3(2-2-5)
BA2021101 | ndnn1smaia (Principles of Marketing) 3(3-0-6)
BA2031101 | %ann139mN13 (Principles of Management) 3(3-0-6)
BA2031202 | n13n1¥91n3 (Taxation) 3(3-0-6)
BA2031203 | nguunegsna (Business Law) 3(3-0-6)

NTIATIZATIUINIUNGINY
BA2031304 o o 3(3-0-6)
(Quantitative Analysis for Business)
BA2031305 | g3Aaifledanul (Social Enterprise) 3(2-2-5)
BA2041101 | dniAsugAnans (Principles of Economics) 3(3-0-6)
BA2041102 | n13:ugsNa (Business Finance) 3(3-0-6)
BA2051101 wuumiaummﬁamuqiﬁﬁ] 3(2-2-5)
(Information Systems for Business )
BA2061101 | amwndanquiitenislinouniagsia 1 3506
(English for Business Correspondence 1)
BA2001401 | NMIw3suAunToNaniafine 02
(Preparation for Cooperative Education)
"ndadyAndsiu 39 mihefin Usenaume
SHAIYN Fodw w2
BA2022201 | nMsdmnskansiugiuarsiA1 (Product and Price Management) | 3(3-0-6)
BA2022202 | M3UELAZNITUIIITIULIEY (Selling and Sales Management) |  3(2-2-5)
BA2022203 | n139n15n15AUEN (Retailing Management) 3(2-2-5)
BA2022204 | mMylnseuasnsidniiauilae 005
3(2-2-5
(Consumer Analysis and Consumer Insight)
BA2022305 mi?%amimimmmwuyimmi 3(2-2-5)
(Integrated Marketing Communications)
BA2022306 | N13na1nsyinguszina (International Marketing) 3(3-0-6)
BA2022307 | n13nanfavia (Digital Marketing) 3(2-2-5)
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Marketing)

IRAIY FoAn RN
BA2022308 | ladafndiazn139nn1sn1sdnannuiy 35.06)
(Logistics and Distribution Management)
BA2022309 | N139AN1RII@UAT (Brand Management) 3(2-2-5)
BA2022310 | mIna1ananisu (Event Marketing) 3(2-2-5)
BA2022411 | n15398N139a19 (Marketing Research) 3(2-2-5)
BA2022412 | Nnagnslarn1TINULNUAITAATA
! 3(2-2-5)
(Marketing Strategies and Planning)
BA2022413 | dunundeynin13mann (Seminar in Marketing Problems) 3(2-2-5)
= ndadndwdeon 18 wihedn  AvusliAanuddl
BA2020401 | @ufafinwm1en1smaa (Cooperative Education for 6(0-00-0)

Tunsalldanunsoamezidsuivaniafnwinianiseatn Fadulimudetafu

LMINYIFNALULATTITUIAANTEUAT I1PIYNNTINEUNIANYILALANSHNIUITITN W.A. 2553

WIBNATDIANENTINNITUTEIMANERT Wildonamz leuivInsinOunen1snaie

BA2020402 | n1sElng1un19n1IRann (Work Practice in Marketing) 3(0-40-0)
wazidendnunldiasu 18 wuseha ansedvdeluil
NHUIYINITUINITNITNANA
IWEIVN Fodw wu2win
BA2023301 | N15U55956u91 (Packaging) 3(3-0-6)
BA2023302 | MsdAn1smsiade (Purchasing Management) 3(3-0-6)
BA2023303 | nMsnanasilodiruuasdaindon
(Social and Environmental Marketing) 33-06)
BA2023304 | ms@nwanudululdiiielasinisnismnann 3229
(Feasibility Study in Marketing Project)
BA2023305 | N139AN13N139a1A (Marketing Management) 3(3-0-6)
BA2023306 | seuuansa@umean1enN1snan (Marketing Information Systems) | 3(2-2-5)
BA2023307 | N133nn15gnAnduius (Customer Relationship Management) | 3(3-0-6)
BA2023308 | n1snanngilninandeu (ASEAN Community Marketing) 3(3-0-6)




20

NENIVINTFBHIININAN

IWEIVN Fodw wuawnin
BA2024301 | NMSARNINANSAAIALTIESNETIA
(Critical Creative Thinking in Marketing) 32:25)
BA2024302 | wAlANITULAUDNIINITRAA 3(2-2-5)
(Presentation Techniques in Marketing)
BA2024303 | nMssasssAnIsaatndedsnueaulal 5(2-2.5)
(Social Media Marketing Campaign)
BA2024304 | n15deansesns (Corporate Communication) 3(3-0-6)
BA2024305 | nsdeansifienisituiiilanianisnana
(Persuasive Communication in Marketing) 3(3-0-6)
BA2024306 ﬂasmémﬁlﬁaﬂﬁaLLuugsmﬂﬁ 3(3-0-6)
(Integrated Media Selection Strategies)
BA2024307 | n159a19119m54 (Direct Marketing) 3(2-2-5)
BA2024308 | wpdiansudnderfionisdeansnisnann
(Production Techniques for Marketing Communication 3(2-2-5)
Media)
NgUIYINTUIMSTINRAEN
IWEIVN Fodw wuawnin
BA2025301 | n1susmsaueitugsnamuan (Retail Management) 3(3-0-6)
BA2025302 | n1sumaninensuyudlugsiadiuin (Human Resource
Management in Retailing) 33-06)
BA2025303 | N139a1AUIN1T (Service Marketing) 3(3-0-6)
BA2025304 | n1sduasun1snaiatuzugsnaniuan (Retail Promotion) 3(3-0-6)
BA2025305 | gsfaduaniilaifi¥1ud (Non-Store Retailing) 3(3-0-6)
BA2025306 | n15U3msAUAIuWTL (Fashion Management) 3(2-2-5)
BA2025307 | n15umsvisiaviaidun (Product Category Management) 3(2-2-5)
BA2025308 | n1sdnLaniduntazn1snnumsiu (Visual Merchandising) 3(2-2-5)

a A )
® UUINIVIUADNLAT

6 uIEnNn

TmdendnwiainsiedniilegeuluuniInedemalulad svuinanssuns seau

USgueyes
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3.1.4  LEALRNUNISANEN

WHUNTSSEUUNG

U 1 /meamsfinud 1 wihein | ngul] | UHUR | Anweae

AULDY
GE2x0000cx | A¥ngun1eing 3 3 0 6
GE2201101 | nw1dangy 1 3 3 0 6
GE2x000cxx | 3 MNGUAIRNANANTUALUYWUANENS 3 3 0 6
GE2x000x | AWNguatinaanswagIngmans 3 3 0 6
GE2x000xx | AWNgunafnwnagiunuing 1 0 2 1
BA2021101 | #ann15man 3 3 0 6
BA2041101 | anuAsugenans 3 3 0 6
39U 19 18 2 37

s / dUasi = 20

U 1 /mamsAnui 2 wedn | ngud | URUR | Anwehe

AULDY
GE2201102 ﬂ’n‘}ﬂéj\‘iﬂﬂw 2 3 3 0 6
GE2xo0ox | AWngudipumansuaviyweeans 3 3 0 6
GE2xooox | A ngdumafinwiiaziunuinis 1 0 2 1
BA2001101 | msUnyddmuglatinnyd 3 2 2 5
BA2031101 | #ANNSIANTT 3 3 0 6
BA2031203 | NOUN1E§INQ 3 3 0 6
BA2031305 | gsRaiflodsny 3 2 2 5
37U 19 16 6 35

Halug / e = 22
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Wi 2 /mamsfinil 1 wiedn | vgud | URUR | Anwiehe
AULBN
GE2x00xx | ANQUATHANUTENA 3 3 0 6
GE2x000x | AWINGUYTING 2 2 0
BA2022201 | N139ANTSHANSUNLAZIIAT 3 3 0 6
BA2022202 | NM5VIEMAENNTUIINTIUUIY 3 2 2 5
BA2031202 | M3n180N3 3 3 0 6
BA2031304 | NM5ATIEMAIUTUIUNI9TIAA 3 3 0 6
U 17 16 2 33
Falus / i = 18
U 2 /mamsfnui 2 wiedn | vgud | URUR | Anwiehe
AULDY
GE2x00000xx | U INAUNIAN9UTENA 3 3 0 6
GE2x000xx | AUWINGUYTUINT 2 2 0 4
BA2022203 | n159AN15ASATUAN 3 2 2 5
BA2022204 | Mylasgsikazmaintaguslng 3 2 2 5
BA2041102 | N153UTINT 3 3 0 6
BA2051101 | spUuUasaumAilanugiia 3 2 2 5
37U 17 14 6 31
Falua / §Uni = 20
Ui 3 /meamsdnui 1 Wi | gl | URURA | Anwehe
ﬁ@] AULDN
BA2022305 | M3ABANSNIMAIALUUYTANNNS 3 3 0 6
BA2022306 | N13ma1nsEnINeUsEnA 3 3 0 6
BA2022307 | N1sma1nnava 3 2 2 5
BA2061101 | mwidsnguiitemslimeunsgsia 1 3 2 2 5
BA202xxxx | 3v13iden 1 3 X X X
BA202xxxx WTFNLEIN 2 3 X X X
37U 18 X X X

g / dUAM = xx
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o - Coa - mon | ANwenE
U 3 /n1AnsAnev 2 nIBAR | ey | UHua .
BA2001401 | N15HH38UANUNSBUANNIRNY 1 0 2 1
BA2022308 | ladafnduaznisannisnisan 3 3 0 6
MUY
BA2022309 | NNSIANISASIEUAN 3 2 2 5
BA2022310 | N15Aa1MNaNTsy 3 2 2 5
BA202xxxx | AW1qwiaen 3 3 X X X
BA202xxxx | AwTIwiaen 4 3 X X X
XOOOOXXX | ABNADNLES 1 3 X X X
U 19 X X X
dalaa / §UA = xx
o - Do - mon | AnwenE
Un 4 /npnsAnev 1 nILAR | ey | UHUa .
BA2022411 | ANS398n159a70 3 2 2 5
BA2022412 ﬂaqwﬁ‘msmmmLLazmsaNLqu 3 2 2 5
A15MAA
BA2022413 | dunutgminisnaie 3 2 2 5
XOOOXXXXX | AVNTNADNLES 2 3 X X X
39U 12 X X X
dlaa / dUa = xx
o - A DA - m e | ANWIIY
Un 4 /n1pnsAnei 2 nnene | el | UOua .
BA2020401 | @Na@n®INI9NIsHana 6 0 40 0
U 6 0 a0 0
hlua / Ui = 40
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3.1.5 AN95UYS18739
nguIgInwlng

GE2100101  mwnlnewiienisdedns 3(3-0-6)
Thai for Communication
ednfidosSeuninew ; -
eAndidesFeunug : -
aufiugrulunisldnivilng nrwifunisdeans fnwenisils n1sya
NNT9IULAZNITREUUTELANAN 9|
Basic Thai language usage; language and communication; language skills,

listening, speaking, reading and writing

GE2100102 nwﬂml,ﬁan'ﬁf?iamsqsﬁa 3(3-0-6)
Thai for Business Communication
ednfigesSeunnnen ; -
eviifeasumug : -
mmifﬂ"ﬁﬂLﬁmﬁumiﬁamimﬂqiﬁ% LLmﬁmLﬁﬂjﬁUﬂﬁﬁ@ﬁﬁ%Ngiﬁﬂ
Mé’ﬂmﬂ,%u%ﬂwmamﬂﬁjﬁ% WNNYTINIUTLANAN 9 T18UTINT LLaZIﬂi\‘imiimﬂﬁqiﬁ‘ﬂ
General knowledge and concepts of business communication; principles of

business letter writing; types of business letters; business-related reports and projects

GE2100103  anwnlneiiienisiiaue 3(3-0-6)
Thai for Presentation
eindidesSoumniou : -
eiviideasumug : -
mmiﬁugmlﬁmﬁ’umsﬁwLaua vinwgn1sfuLaznsdeans nsyaifienis
thiaue nmseunazmsthiauedeyansadia waznsdeuiionisiiaue
Basic knowledge of presentation; skills for receiving and sending

messages; reading and presenting statistical data; writing for presentation

GE2100104  2550uAR N 3(3-0-6)
Thai Literature
einiseuTuuIneu ; -
neviideadumug : -
TTUARINY ANUMNELAZANNEAYUTELANVBNITIUAR NITIATIZRLAZNNT
UZLUAITIUAR AUALNUSTEMINNITIUARNUIE e
Thai literature; definitions and importance; types of literature; literature

analysis and evaluation; the relationship between literature and Thai way of life
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GE2100105  nsi¥guntenlneiileaidin 3(3-0-6)

Thai Writing for Careers

eindidesFeumniou : -

nevideaiumug : -

anudiiugruisatunaden  nadsundedonanis nailsuneau
nsUsEYs MafguaisuazAnanlulenianie 4 ns@eulasinis nsleuansad Nl
lawanuavUsynduiug

Basic Thai writing; writing official letters; minutes; messages; speeches;

projects; documentary, advertisements and pudlic relations

NRUIBTIN1WAUTEINA

GE2201101  A1w1dengwe 1 3(3-0-6)

English 1

sw?mﬁﬁaaﬁaumdau D=

eviifeasumug : -

mslfdnuuazlasadunwseiuiugiu msvinme msuugid msussee
uAna ﬂ']i‘UiiEﬂEJéﬂ?J'eN ﬂ??ﬂﬁﬂlﬂLLﬁ%ﬂ"lu@aLiﬂ ﬂ’ﬁUﬁiEJ’]EJﬁﬂ’]u‘ﬁ ﬂ?ﬁUiﬁEJ']EJLﬂ/iﬁ]ﬂ']imﬂLu
aﬁm LLﬁ%ﬂWiU'ﬁiEJ’]EJLLN‘Uﬂ’]'ﬁLLﬁBﬂ’]'ﬁWEJ’]ﬂiﬂﬂu@uqﬂﬁ]

Basic English usage of expressions and structures: greetings and

introductions; describing people; describing things, interest and hobbies; describing

places; describing past events; describing future plans and predictions

GE2201102  AM199NEE 2 3(3-0-6)

English 2

MedniidesSounnten : GE2201101 A dangu 1

neAniideaiumug : -

mﬂ#’fmmazﬁuqvﬁu iiel¥nwiligndesmuaniunisaling 9 1deena
wzay n1sUssuiisu tureunsuioRluiinusysrfunaznindien nssvunideuly
Imasteya MauanivAsuauAniy MsaAsaL

Upper level of English usage in various situations: comparison;

instructions and warning; conditions; news; exchanging opinions; job application

GE2200101  AMw199ngEAnALla 3(3-0-6)
Technical English
Medniideuieusneu : GE2201102 Mwdang 2
neviideaieumug : -
msldanwsanguiisndesiuvindn anadiReafuidsisazdunuiety
Fudw Toewddouarneandeannidafes nsliiiew mesuunUszan suseunisufiin
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thauseniAlazaain NTUTTENTZUIUNT
English usage for careers in technical fields: technical terms and work-related
expressions; definitions and classification; main ideas and supporting details; instructions and

process description; cause and effect

GE2200102 awidengeiioandn 3(3-0-6)

English for Careers

MeFniideSeunnnen : GE2201102 anwdang 2

neviideaiumug : -

nsdearsniwidanguiiiednluldluendne 4 nsnudgdauluaniuy
Usgnaunis mﬂﬁmﬁ’wmﬁaamﬁamuqiﬁﬁ] M3TUAYINELATNTIN MSUIEUBNaUTENBUNNS
nsuanAnaNTRTedUAIMazUINIT Msseyminenaznsandulavingsia nsrednuaznis
wilgmdesewmnd  MsnsavaeuauAImtIveInsaiuny anudilaiausssuluein
$IN99)

English communication in various careers: meeting people in workplace;
telephoning in business; making an appointment in business; giving presentation about
company performance; describing products and services; identifying goals and making
business decision; making and dealing with complaints; checking progress on work;

understanding culture in careers culture

GE2200103  A1581UATEID9NG Y 3(3-0-6)
English Reading
ednfigesSeunnnew : GE2201102 AW1DINQY 2
eAviideaiumug : -
N15MNAUIYNTU NITLAIAIUNUNEYBIAIANNIINUTUN BeAUTENOULAY
Tnssadwessslen ssruszneufivagluniseny Wneenisenudulanny wazmedinniseu
Using a dictionary; guessing words meanings from context; components
and sentence structures; components of reading comprehension; reading for main ideas

and reading techniques

GE2200104  msWenendenge 3(3-0-6)

English Listening

Meiniideasaumneu : GE2201102 Mwdangu 2

eviideasumug : -

nsian wdangwluaniunisalsing o Tudinuszdniu nsilaunaunun n1sis
sedugontin nsilsunanusazaeumoy fhwenisilafieduleruwasmaiianisils

English listening skills in various situations in daily lives; listening to
dialogues, paragraphs, articles and answering; listening comprehension for main ideas
and listening techniques



27

GE2200105  A1SEUNUINTEIDING Y 3(3-0-6)

English Conversation

Medndideaieumneu : GE2201102 Mwdangy 2

nevideaiumug : -

N1TAUNUINTYIBINqUANARIUAITAIAS 9 TudTnusedrTulignieaniy
TAIUSTIUYOUINVINIE AITTINMIBUAZLULTNAY NTIRATLUZE NTEUNLINSINTANI ng
venfiswuaziimme nsvedewarmsiausli N1SVOUAMLAYNITVBLNY

Conversation in various situations in daily lives in accordance with native
culture: greetings and introductions; giving advice; telephoning; locations and directions;

requests and offers; thanking and apologizing

GE2200106  nwnuiiugiu 3(3-0-6)

Fundamental Chinese

sw%mﬁﬁaaﬁaumdau 1=

eviifeasumug : -

wwenrwrsudesiu syuuiudu Ysvloawarliennsal nsaunuiuas
nseutenununIudy 4 miﬁs;dLﬁamLLazmimUﬁmmﬁumwﬁu

Introduction to Chinese language skills; Pinyin system; sentence patterns
and grammar; short conversations and reading short messages; making a summary and

answering questions

GE2200107  a1wdusiienisiesns 3(3-0-6)
Chinese for Communication
seindidesFeunnneu : GE2200106 AmAuiiugiu
neAnideaiumug : -
mMdnvnazdrurunwIuildluiinusesitu nisaunuilineu n1sideu
rvneldneu Msieuanvanediannsedingd
Chinese vocabulary and expressions used in daily life; writing

correspondence; writing electronic mails

ngNIYIFIRUAENSLAZUYUATENS

GE2300101  WaIANINAIANLAZAUTIUENY 3(3-0-6)

Social Dynamics and Modernity

edfigesSeunnnew ; -

eAnifeaiumug : -

wAakasngundanadolua lassasadsaunazanidu anuvivadauas
nszualan1ATay ArnunaInmaIenIaTmusIIL Wauan15n1enisiiies nirfinaies
Usgrdulng waznisidiusiumienisidles Jymdsauuaznisuile
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Modern sociological concepts and theories; social structure and
institutions; modernity and globalization trends; cultural diversity; political
development; civics; democracy and participation in politics; social problems and

solutions

GE2300102  YWHHUNUS 3(3-0-6)

Human Relations

neviifeaisusnnio : -

eAndidesFeunug : -

Arudilosuieaiusyweduius ngfnssuuassssumivesuyud wisgdlady
uyweduiuslueadnig nsdeasiunyveduiug uyveduiusluiausssulng ndnsssuma
R TR IEIRIE PG

Introduction to human relations; human behavior and nature; motivation
and human relations in organizations; communication and human relations; human

relations in Thai culture; religious principles and human relations

GE2300103  selgudside 3(3-0-6)

Research Methodology

sedviideaeuintew : -

neAniideaiumug : -

mmiﬁmﬁulﬁmﬁ%ﬂ’]ﬁ%’a fnqusrasAuarUssinnuean1side dumeunay
N1500NLUVIY '3'§m'ifcju§hasmLLazmSLﬁmanaa\l%@uﬂa NTIATIENVBYANITITY N1TAAIIY
LazMIHaUeaaNITITY kaXN1TRWEUTILIUNITIRY

Introduction to research; objectives and types of research; research
process and design; sampling and data collection; data analysis; data interpretation and

presentation; research report writing

GE2300104  n1sWAIAMANIIALATTINYHIAY 3(3-0-6)

Quality of Life and Social Skill Development

sedviideaieunten : -

eiviideadeunIug : -

MsasILuIAnLaZIIRARveIAUEY  A1sEnthfikaradusulinveunes
UAAS NAENSNITUSITAULEY Wadla  n13aseslany NMsasimandnuasnisudianuegidl
UseAnS0n ASTTU ATUFTINLALITIUTTAINITN

Formation of self-world views and attitudes; individual’s duties and
responsibilities; self-managing strategies; techniques in handling people; efficient work

performance; morality and professional ethics
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GE2300105  deAunULATYgNa 3(3-0-6)
Society and Economy
edniideSounen ; -
neviideadumug : -
mmi%lﬂﬁmé’mmmwgﬁﬂ ITWUIN15VRITEUULATYEAILAZNALNTIAN
anUunaesegia MsimuATYgNakasdinl ANUTINTeNILATYENIlLIEAUUTEIARIS 9
General knowledge of economic society; development of economic
system and pricing, economic institution; social and economic development; economic

cooperation at various levels

GE2300106  USwsyLAsegnanaLines 3(3-0-6)

Sufficiency Economy Philosophy

edviieaTeuantew : -

nedniideaiumug : -

NANNITUATLUIANUT VY NATEFAINBLALY NITHAUINIAATYTAD NITUIMT
Jansiduazanudesdmvesdnisatiolng Jym wansenunasing Ansiaunludenulng
wazdsnulan wmaluladuazuinnssuiionswaunfiddu Seudidosasdvemine mi‘d'iz'qﬂ(ﬁ
NANUSYYNATYININOLNEIMALTATINITNILIIVAS

Philosophy and concepts of sufficiency economy; economic development;
good governance and risk management for modern organization; problems, impact, and
crises of development in Thai and global societies; technology and innovation for
sustainable development; green society and ecology; application of sufficiency

economy philosophy and the Royal projects

GE2300107  nguaneuazasesssuludvnan 3(3-0-6)

Law and Professional Ethics

ednfigosSeunnnen ; -

eiviifeasumug : -

mmiﬁaqé}'mﬁ'mﬁ’uag%ma wazszideufiiatostunisusznauivdn
NITANATOILTINIU UTIUFUAUS 955871U55T91TN AnSuyweyy 58555uLaY
ANUTURAYOURDEIAY

Introduction to law; rules and regulations concerning professions; Labour
Protection; relationlabour professional ethics; human-right; ethics and social
responsibility
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GE2300108  @dsufnw 3(3-0-6)

ASEAN Studies

Meimniideaisumnen : -

eAndidesFeunug : -

mmiﬁugmlﬁ'mﬁ’umL%aul,t,az%’gam%ﬂ SNANBAILATAIIUNAINUATEY LA
nsnens Ui ngonsuasiivszquaneanendeou anudaudelunisiauiuasiaindn
oudou mnudAgueansegTmiuluging msysanmewhausuiuiesuandddu

Basic knowledge of ASEAN and its state members; identity and diversity
establishment concept; declarations; ASEAN charter and summit; ASEAN development
cooperation and pillars; importance of coexistence; work-together integration for a
sustainable future

GE2300109  &uffne 3(3-0-6)
Peace Studies
sedviideaseuantew : -
eviifeasumug : -
ANNERaz AR AT fUSURN LAz dURFNYY Jamenudauduas
AUTULSITEAUATOUATY YUTU DA haesenInUsema N133nN13ANuTaudelagdumis
Definitions and key concepts of peace and peace studies; problems,
conflict and violence in family, community, nation and among countries; non-violence

conflict resolution

GE2400101  N133ENIEUNALAZNITANEIAUAT 3(3-0-6)

Information Literacy and Study Skills

edviideaTeuanten : -

neAniideaiumug : -

LUIAALAENGUANITIANTAUNA NTNLINTAITAUNA N15UTELTULAY
n1sAndenalsaune szuun1sdaiunineinsarsaumaluiosayn nsduAukaznisld
wesle vinwensdua n1sE1sBanarusINYnT SUsTIIMATNTAeNALUNANLIYINS

Information literacy concepts and theories; information evaluation and
selection; library’s information-resources storage systems; information resources
searching and tool usage; searching skills; citation and bibliography ethics and

plagiarism
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GE2400102  3nInendialy 3(3-0-6)

General Psychology

sedviideaTeuanten : -

eAndidesFeunug : -

mmiﬁugmmﬁm?wm BRERH f?iﬂu,’mﬁamLLazﬁwmmsmawqwé
ATineniifidvinaienginssuvesuyud mMsiug maFeuiuaznisgla wiidlyguazay
2a19N19815Ual YAFNNIN N1sUTUMLazaun1ndn neAnssuniedeag

Basic psychology; heredity; environment and human development;
influence of physiology on human behaviors; perception, learning and motivation;
intelligence and emotional quotient; personality adjustment and mental health; social

behavior

GE2400103 wefnwiuasgidlayariiesdiu 3(3-0-6)
Thai Studies and Local Wisdom
eimifeosTuumneu -
eviifeasumug : -
AUl uinveauIRlng dnyardeay LATYEND msUnasemasing AL e
FEu Ussined TausIIUT? Qﬁ‘fjmmﬂwmlﬁzﬁmau
Background of native Thai; Thai social, economic, and government;

beliefs; religion; tradition; rice culture; Thai and its local wisdom

GE2400104 ASWAIUIYATNAMN 3(3-0-6)
Personality Development
eindidesSoumniou : -
neinifeadsumug : -

a 1 a

ANUINUgIUAEIfUYAINAIN Naeurdnain Jadeniidnsnasauadnam

]
[ L a

MsUsulsayadnam Mssusifeatuaues gunminuazmsuius ayweduiusiuyaanam
uazMsaLTyAdnA ANy sal

Basic knowledge of personality; theory of personality; factors affecting
personality; personality improvement; self-perception, mental health and self-

adjustment; human relation and personality; perfect personality development

GE2400105  woRnssusywdiunsnmuiay 3(3-0-6)

Human Behavior and Self Development

neAvfeaisusio : -

eAnifeaiumug : -

LUIAAKATEIAUTENBUNAANTIUNYYE NITARUIA mfszé’ﬂmm,ﬂ?iaul,waa
M9138u3 nsimuIn1sien nsuius uyveduiiusuaznisdearslussdnisatelgl
gunmdauaznsiasuas s iinlnduge



32

Human behavior concepts; elements of human behaviors; self-
development; transformational leadership; learning; work development; self-
adjustment; human relations in modern organization and communication; mental

health and happy life enhancement

GE2400106  N1538LBIAMNIN 3(3-0-6)

Qualitative Research

edviideaseuanten : -

neviideaiumug : -

NANATTUAZATTUIUNTIVOTAMUAIN JULUUNITIFLLTIAUAIN ATTUIUTTM
N15I98 N1T9NLUUNITIVEY ﬂSBU’mmiﬁﬂ‘bﬂLLﬁSﬂ’]ﬁ’JUi’J&J“ﬁayja NSAALLAZAITILATIEN
sﬁaaﬂaﬁlﬁmﬂmﬂamm LAZNITAIUTILUINE

Principle and process of qualitative research; types of qualitative
research; research ethics; research design; study procedures and data collection field

data interpretation and analysis; and report writing

GE2400107  mswaukazyUssiiulasenis 3(3-0-6)

Program Development and Evaluation

eFniidesSounnen ; -

neAniideaiumug : -

LUIAALATNGBANITAMUT N1TIINMHY N13A1UATIQUTEENA N1T00NKUY
lasanmsiau MsadaussenAnsildusinuagnsiseu; Nsusmsiasanig

Development concepts and theories; planning; objectives formulation
development project design; creation of participatory and learning atmosphere; project

administration

GE2400108  nsWmuIIALNenmA TN 3(2-2-5)

Mind Development for Quality of Life

nenAFeaduIto : -

neAnideaiumug : -

AnudmluAefudnvesuywd mansinfmenisimuiauns auidiunis
Wauauns Infunisasuldasdmgingsy nMsUszendldanfludinuszdiiu

General knowledge of human; science of mind development;
meditation and mind development; mind and inappropriate behavior change;

meditation in daily life
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nguivInafneuaziunuInig

GE2500101  wafinen 1(0-2-1)

Physical Education

ednfidesSounon ; -

neAviideaiumug : -

mmiﬂ"ﬂﬂtﬁmﬁu INYIAIFATNITART NITNAADUANTTONINNIINY
Ardiianie JULUUT8IN1TIANTITLTTY wazUsenneeefing NsuImlduanmsauiniees
nsUguNeIUIg LLaSﬂ’ﬁ@@ﬂﬁﬁﬁﬂmﬂLﬁ@’sj%ﬂﬁw

General knowledge of sports science; physical fitness testing; body mass
index; forms of sports competition and types of sports; injury and first aid; forms of

exercises for health

GE2500102  &ane 1(0-2-1)
Social Dance
neAvideSeuon : -
eviifeasumug : -
audluifefudain ng seidou wazansemvesdana JULUUYesAATA
Anvinweiiugunisaaaludonesg 1
General knowledge of social dance; etiquettes of social dance; types of

social dance; practice of social dance

GE2500103  AwUszianiiy 1(0-2-1)

Team Sports

sw?mﬁéfaqﬁaumdau D=

eiviideasumug : -

au$luiRefufuszianiin Bnvinvgmnaufmussaniin msaaeiu
AUIININNINTE N SELT8U NANINITHUITUARIUTZANTN N1TUWIITUARILAZNITIANIT
wedufUsznnia nsuialuaInnsEuinarnIsUgIneIUIa

General knowledge of team sports; training team sports; building
physical fitness; rules; regulations and etiquettes of team sports; competition

management of team sports; sports injuries and first aid

GE2500104  Nw1Uszianyana 1(0-2-1)

Individual Sports

eindidesSeumniou : -

eAnifeaiumug : -

anudnluiAsifuimuszianyana Insfnvznisiauimussianyana
nMsafEtNaNsIan e g sudeu ainMswltufiuszinnyana nswdelufun
warNsInNsustuimUszanyAna NSUIAKUIINNSEURKILEENTUTUNETUE
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General knowledge of individual sports; training individual sports;
building physical fitness; rules; regulations and etiquettes of individual sports;
competition and competition management of individual sports; sports injuries and first
aid

GE2500105  Uunu1n1s 1(0-2-1)

Recreation

eAvifeasusnio : -

neAviideaiumug : -

AnudildiAgaduiunuinig anumnetagaudify Ussinnves
ffununnns Anssuliunnms BnufoRnmadudirdumnns msdafanssudunnmsiiionns
Hnousy nudTumnns MsegAeinusuiuNsEeNAINTSUTUMLINITMIUANUMIENEEY

General knowledge of recreation; meaning and importance of recreation;
types of recreation; recreational activities; training in recreational leadership;

recreational activities for training courses; recreational games; camping and appropriate

recreational activities

nguIvIAAAAIENT
GE2600101  AdinAnaniiugiu 3(3-0-6)
Fundamental Mathematics
seimiideaoumnnen : -
eAniideaiumug : -
assnAansiiesiy wnsnduassaua ngnistiu nsiSesdudsunay
N153ANY aruniasfudesiu noufuniug drdunaveynsy
Introduction to logic; matrices and determinants; counting rules,
permutation and combination; introduction to probability; binomial theorem;

sequences and series

GE2600102  sdmiosdu 3(3-0-6)
Introduction to Statistics
einAseuTuumneu ; -
neAnifeaiumug : -
mmiﬁaaé’ulﬁ'mﬁuaﬁﬁ uUsdl Msduiiege MsUsEINuAT uagn1sVadey
ALAT Y
Introduction to statistics; random variables; sampling; estimation; hypothesis

testing
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GE2600103  adlnAanstudinusziniu 3(3-0-6)

Mathematics in Daily Life

ednfidesSounon ; -

nevideaiumug : -

arufidosiuAeatuinads ag Ia Samdu dadau SevasuarnisUssynd
fufiuazUinms aenidonaztudeudisy ndyaanfuuaznB3uld aaded assnaians
Jowuuaznislivana uazarudilosuieatuada

Introduction to weights and measurement; ratio, proportion, percentage and
applications; area and volume; interest and installment payment; value added tax and

income tax; index; introduction to logic and reasoning; introduction to statistics

nguIVIINEIFENT
GE2700101  Anegnaransludinuszaniu 3(3-0-6)

Science in Daily Life

e fideasoumnnew ; -

neAniideaiumug : -

aufidesfuierfuingrmansuazimalulad Inemansfuusngnisal
5550918 w&u Iiwaznisdeansinsauuiay Seduazfudunninsed arsiaiily
FinUsei1Iu TTnseasiugnIsuvesuyd

Introduction to science and technology; science and natural phenomenon
energy; electricity and telecommunication; radiation and radioactivity; chemical

substances in everyday life; evolution and human genome

GE2700102  A4UINAONUAZANTIANITNIHENS 3(3-0-6)

Environment and Resource Management

sedviideaieuintew : -

eviideasumug : -

mmé’ﬁugmmﬁ&LLaﬂﬁauLLazm‘i%’mmiw%’WMﬂi NANTIAINYILALHUAD
555UIA NENYINTTITNVIAUATNITOUINY wafivAwinday n1sUsEIduNANTENY
Aawndeunaznnsdanisduinden

Basic knowledge of environment and resource management; ecological
principles and natural balance; natural resources and conservation; environmental

pollution; environmental impact assessment and environment management
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nENIIYIUINTAUTIANAIEAS

GE2810101  Tanlumnassudi 21 2(2-0-4)

World in 21° Century

eimidesTuusneu -

neAviideaiumug : -

lan1Adaiuazanuviuade iwsygianaznisllodludiaulan Inganiswmun
ansdunaiiiedan dsrnairsassd maannAddu deuwiinsBouuaginueursanssy
7i 21

Globalization and modernity; world economics and political; crises in
development; global citizenship; creative society, sustainable development; learning

society and 21" century skills

GE2810102  nsWAILIAUIRIHEDITN 2(2-0-4)

Self Development for Careers

edviieaTeuantew : -

neAviideaiumug : -

nénuaziiugumsitaumueiiensdudadninui e MinwzlazAMIN Y
fsndudmsunisviau anefiinnsasundas yadnain nssirawdudia sy
AUsENaUNITHaTANARASNaTIAGMTUNTNgo TN

Principles and foundations in self-development to be hands-on
graduates; necessary skills and characteristics to work; transformational leadership;

personality; teamwork; entrepreneurship and creative thinking to careers

GE2810103  I3Iauazn1sAnLaiauan 2(2-0-4)
Life and Positive Thinking
sedviideaieuintew : -
eiviifeasumug : -
mMswaLinuedin nsiFeudiien1siudsuutatnuies M3Aniauan nns
lasATIIelTU I MITAILIER N19SEUIAREATIN FInkasn1suATaym
Life skill development; transformative learning; positive thinking; critical

reflection; consciousness development; life-long learning; life and problem solving
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GE2810104  nnsaenfideneuazinitiaguaw 2(2-0-4)

Exercise and Sports for Health

ednfidesSounon ; -

nevideaiumug : -

wannsvesinermaninisfiwiuaznseanidsnie  amsiAeafuAanssy
NNWNY ﬂ’]iLﬂ%ﬂJﬁ%’NﬂNiiﬂﬂ?WV]Nﬂ?EJﬁLﬁ‘U’JﬁIUEjSUﬂWW N1SNAFBUANTTNNINNIINYAIEY
AULBY ATUTINABINIS msmmmﬁmﬁﬂ nsRNEBUAIEAINTIUTUNUINIT N1SUTEYNA
Inenmaninsiiniu mssenmadaneiiogunm

The principles of sports science and fitness; knowledge of physical
activities; enhancing physical fitness for health; self-physical fitness tests; food consumption;
weight control; leisure and recreation activities; the application of sports science and

exercise for health

GE2810105 Aanssuiiaguaw 2(2-0-4)

Activities for Health

neAvAFeadsuIio : -

neAniideaiumug : -

ANUINELATANNEAY YRt NLargUURUR  NMspuanueslvillavUun
i Aanssuiloaadugunin ewnsuaglarnnms  nsduauguninide

The meaning and importance of health and health care practitioners;
self-care for good health practitioners; activities for enhancing gsood health; food and

nutrition; the promotion of mental health

NGUIVIYTUINTAUINGIAENS

GE2820101  Uiunadindans 2(2-0-4)
Miscellaneous Mathematics
seimiideoaousneu -
neAniifeaioumug : -
walAkazLuIAANAmnmans AtnAnsY Atndald Adanensal AdANY
N15A9NU ANARUAVNIN
Technique and mathematical concepts; mathematical tricks; mathematical

art; mathematics for forecasting; mathematics and investment; mathematics and health
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GE2820102  AnNegNA1@nsAUNITANSITIN 2(2-0-4)

Science for Living

ednfidesSounon ; -

nevideaiumug : -

21919 81 agulwmazm%mﬁﬁmﬂ Iuinagaulaondy inalulad AUNIN
LAZAIINIU

Foods; drugs herbs and cosmetics; electricity and safety; technologies;
health and beauty

GE2820103  Jaquaznisussandldludiinyszaniu 2(2-0-4)

Material and Application in Daily Life

ednTiFesSeunnnen ; -

nedniideaiumug : -

aufidesdiuisntutan Yaneuussyfusionnts Yaneususd Yagmis
Msunng Sandnuindesiu Yaglununeaiis Jandmiuiatedldlii

Fundamental of materials; food packaging materials; automotive
materials; medical materials; materials for clothing; construction materials; material for

electric appliance
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nduAviuguiendn 34 wiaein
BA2001101  nsUgy¥idwiugilanUey 3(2-2-5)

Accounting for Non-Accountants

edviideuseunden ; -

neAnifeaioumug -

an wiluniensUad mmifﬁugmmqmiﬁ@% N3EUIUNTIANI U TV
§35A9U3N15 §30AMYENTIY §3AQRAAINNTTU NITIATIRTIBIIUNNTRUY N5 Useynaly
SYUUATAUNANINITURYT

General environment for accounting; Basic knowledge for accounting;
pre-pare with accounting processes for service firms, commercial business,

Manufacturing firms; financial reporting analysis; apply in accounting information system

BA2021101 #%aANN1IIAAIN 3(3-0-6)

Principles of Marketing

51&1’3%1%’@&68%1%14 D-

eAniideaieunIg : -

UV]U’WILL@SWJ’]&J??W?%J@/‘U@Qﬂ’]iﬁ]ﬁ?ﬂLLﬁ%‘iﬁﬁ"lﬁW’W\‘iﬂ’]ﬁ@ﬁ’m N1SUUIRAALAY
Wﬁ]ﬁﬂiﬁuﬂ'ﬁ%@ dauﬂizawwmﬁmm@LLazmiﬁmumﬂaqwédauﬂisammamsmmm YUY
“ﬁ@%a‘wwﬂ’]’i@aﬂﬂLLﬁzﬂﬂimﬁﬂ@ﬁqiﬁﬁ]‘U%ﬂﬁ NIINAIANNATILAZNITNAINTLNINUTZINA  N1T
Uszgndmaluladadelndlufanssumnanmeain A5usssunanaIntasnsalfng

Roles and importannce of marketing and marketing function; market
segmentation; buying behavior; marketing mix and defining marketing mix strategy;
marketing information Systems; services marketing; direct marketing; international
marketing; application of new Technology to marketing activities; ethical and case

studies

BA2031101 #%#ann15IANIT 3(3-0-6)

Principles of Management

sednTidesdeunnten ; -

eAnfeaaunIeg : -

QB AZITAIUINITNIINITIANIG ANTNIINABUDIANTT NITINUNY 11330
99ANTS mﬁﬁmiw%'wmﬂimuwé 1599 N1IAIUAL

Theories and development in the management; organizational
environment; planning;  organizing; human resources management; leading;

controlling;
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BA2031202 A15ANEINS 3(3-0-6)

Taxation

eATdeuSuInneu ; -

eAnfeaieunIg : -

lassasnan18e1ns naninae A5n1s5Useifiunarn1siaiun1ge1nsniy
Usginasugins metuldyanasssun matulddayana mdyadudiy adgsiaaniy
onsuanud Mdraning mdasmnanfinuazn@viesdu

Tax structure; criteria, procedures for tax assessment, and
collection in accordance to the Revenue Code; personal income tax;
corporate income tax; value-added tax; specific business tax; stamp duty,

custom duty; excise tax; and local tax

BA2031203 AHWUETIN 3(3-0-6)

Business Law

evideaSoumnnou: -

MeANfeaaumILg : -

unidaieioialy yeea ving dfnsm dnynn audie Fore Wmind wWde 4
WS Shwimes By Asedu Sues S dwm wewth weevSneaumeaan

Genaral provision; persons; things; juristic acts; contracts; violation; sales;
hire of property; hire purchase; hire of service; hire of work; loans; suretyship; mortgage;

agency; brokerage; and intellectual property

BA2031304  N153LATIZATIUINIUNINGIND 3(3-0-6)

Quantitative Analysis for Business

edviesSeunfou : GE2600102 admiodu

eAnfeaaumIg : -

MsiATzlagIsnisdnauladineimans nsdedulaniglianziiueu
wazliuuuou m'ﬁmumﬁuﬁmmé’a A9IUTULATULT LY WATANTSAIUANLAUTLLHUNG
1ASINIT LUUTIA0UONABY LAZNITINADIENIUNTITA

Analysis by the scientific decision-making methods; decision-making
under certainty and uncertainty; inventory control; linear programming; project

management techniques; queuing model; simulation
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BA2031305 gshatiiadeny 3(2-2-5)

Social Enterprise

sedvfidesSounnon : -

eAnfeaieunIg : -

sULuv Fnsdnilugsivesfianisiiledinn msUszgndndnnisuimagsnad
thlvldlufamsiitedann meeneitymeuasselaeuiunslduinnssy Tumsuiludym
ioaspnudduresiansiiodey ?]fﬁLﬂiwﬁLLazL?ZJEJ‘LJLLNuq%ﬁﬁ]sﬂaﬂﬁﬁ]miLﬁaﬁﬁﬂm FIUDY
nsfnunsdAnTanRanssuiederuanelulssmasazinssene

Format, business approach of social enterprise; application of management
principles that apply to the social enterprise; diagnosing problems and obstruction by using
innovative solutions for establishing a sustainable social enterprise; training analysis and
business plan of the social enterprise including cases studies of social enterprise in domestic

and foreign

BA2041101 WANLATEFAIEAT 3(3-0-6)

Principles of Economics

sedviideaseunden: -

eAniideasumug: -

ToyaNIuATEEAEnT  guasd aunIu NIAINUATIAY NEYNITHEANAIA
wistuanysal natauwdsdulianysal s1elauszvvnd nMslduuarnissuians uleuienisidy
WlEUIENITARY LATHFANANTIENINUTENA NITRAILLATYFAI

Economics information; demand, supply and pricing; theory of
production; perfect competitive market; imperfect competitive market; national
income; finance and banking; monetary policy; fiscal policy; international economics;

economic development

BA2041102 A15RUSSNA 3(3-0-6)

Business Finance

eAnFeaiusniou: -

eAniideasumug;: -

UBYANINITRIU N1TIATIENTNTIAIUNIINITIRY AITNINTAUALINLNY
NNTRY NMTUTMSRUYUMLLINY $UT19a9U 1ATIETNNNNITRULAENITIANIEUYY
YaA1UBIRUMINIAY N1SEUSEIINNUSEINA

Financial information; financial ratio analysis; financial forecasting and
planning; working capital management; capital budgeting; financial structure and

financing; time value of money; international finance
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BA2051101 szuuawaummﬁaamg% 3(2-2-5)

Information Systems for Business

sednfidesSounnou: -

eAniideaiumug;: -

WWIAA UNUIMNTBITTUUANTAUNALUNUEIAY N1sUsyndldsyuvansaunely
nugshaidluseRuyanauarssiuesdng Yssinnvasnisldssuuasaumeluasdng welulad
AeuLmastulagdu n1sldaussuud]ianis msldaussuuinsevigaaufiamesiay
Buwesiln nsUssyndldrenduasiudinauiiunuenans Nuiiaue LezunIsNAIIN
nsdnrhaavnedieu nsldvenduiinseduaiiiefinssieonne

Concepts and roles of information systems; applying information systems
for business in personal and organization levels; type of information systems used in
organizations; current computer technology; use of current operating systems; use of
computer network and internet; applying office software for documentation;

presentation and spread sheet; mail merge; sale analysis by spread sheet software

BA2061101 mwndsnguiilanisidnaunisgsia 1 3(3-0-6)

English for Business Correspondence 1

eAviideaTeunnew: -

MeAnifeaiumug;: -

N1591ULAY ﬂ'ﬁL?JEIU"\]@MlIWEJﬁ’iﬂ"\] INNUIYFDUNU "\]@‘Iﬂ@JWEIG]E]UﬁE]UﬂWJJ
"\]ﬂ%ll']&lﬁﬂ‘?j@ Q@%MWS@@U&Q%@ "i]ﬂﬂll'?ﬂi@\‘ilﬁﬁlu f\]@ﬁ/iiJ’]ElG]@Uﬂ’]i’iENLiﬁlu ﬁ]@]ﬂ@ﬂEJ‘VI’NMU
AAUUYALATINY ﬂ’]iL“UEJUUi%’mﬁ’JUWJLLﬁﬂUﬁ‘HﬂJEJEJLaﬂVlSEJUﬂﬁ

Reading and writing English business letters; letters of enquiry, enquiry
reply letters; purchase order letters, purchase order reply letters; complaint letters,
replies to complaint letters, collection letters; application letters, writing resumes and

electronic-mails
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BA2001401  MSLA3ENAMUNTDUANNIANEN 1(0-2-1)

Preparation for Cooperative Education

sednfidesSounnou: -

eAnideaiaumug:-

NFEUIUNTANAIANEY NTENEIUUTENOUAITIAZNITANATIIU N1TEUA Y]
IUDITN MSAAILIYARNAIN NONUIBEINIUKAZITIEIUTTUIYITN TEUUAMAINLAZANN
Uaendy N19RsUTIgMULarATHILEUUY

Cooperative education process; selecting establishments and job
applications; job Interviews; personality development; labor law and professional

ethics; quality system and safety; report writing and presentation delivery

NHUIVIIWUIAY
BA2022201 M1SIANTISNAAAMIILAZIIAN 3(3-0-6)

Product and Price Management

sedviideaseunden: -

neAniifeaisumug:-

WUIAAKARATILAZIIAT NTTANITHARAMTILazN1THRILIAa AT e Na
gusn1sivusnatatiming msfadulafeiudulssaunandeiuaysunisdndus s
WAUINAYNSI9TTIARaENITIANISNEAS Al N1TTANITIIAMAENITUIMITAUNY NS
ArunsIATluan Ul LarNIEenlinagnsALIIAN

Product and pricing concept; product management and development
targeting; strategies ind defining target market; decisions about product mix and product
positioning; development of product life cycle and new product management; pricing

and cost management; pricing in differeat sifuations; choosing pricing strategies

BA2022202 A15U18LAZAITUIHITINUUNY 3(2-2-5)

Selling and Sales Management

se3vfiSeunneu : -

eAniifeasumug:-

wqwﬁmﬂw NANNISUY  IMATANIS1Y A199189819000I1TN NITINUNY
nsu18 wadanmsinufiRue nagnslunisueuaznisuinsiuny dunedeuiiddvina
RENTEUIUNITTORALNTEUIUNSTELUURLANSIE N159ResRnInITYIe Asnensain1sae
NSAUALUAYIE NITAUUALUILATUNITYE miﬂizLﬁuwaLLazmamuqui‘ﬂil,m‘mmiﬁm8

Selling theories; principles and selling techniques; professional selling; sales
planning; practicing selling techniques; sales strategy and management; environment influencing on
the buying and selling process for sales planning; sales organizing; sales forecast; sales territories;

implementation of sales program; evaluating and controlling the sales program
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BA2022203 n1353AN19A19AIUAN 3(2-2-5)

Retailing Management

seivfidesiouninou ; -

eAniifeaisumug:-

mMsandiuanumsimdanuazdiudszaunisdvan nagnsnisnaiaiiients
wUedulugsAanIsAUEan MsAIvANLATINMNUARIENAT Wlsusduduazladafnddinsy
msfUan msdanameluladlugsianisduan dywiisasunsuimsdanisiuduan
nsEnUJURYIuNUgsRamUanuaznsdiAnw

Retail business operation and retailing marketing mix; marketing
strategies for retailing competition; inventory controlling and planning; merchandising
policies and logistics for retail business; technological management for retail
businesses; problems of retailing management; practicing in retail business plan and

case studies

BA2022204 nm1sAATEvwazmsidneguilan 3(2-2-5)

Consumer Analysis and Consumer Insight

eAviideaTeunnen: -

eAnifeassumug:-

wunAafsafuguilaanaznginssuguilan msieseidadonieluves
Austna Mmylesgiidadunieuenvesuslan nszuiunisandulavesuilan Mmyidedusina
iethdaduslan nagnsmaniseanailordndeduslan msuitymsenisldnsddnwimg
N1IHA10

The concepts of consumer behavior; Internal factors analysis; external
factors analysis; consumer buying decision process; consumer analysis for consumer
insignt; marketing strategies for consumer insignt; solving the marketing problems by

case studies

BA2022305 miﬁ'amsmwmﬂLtuugim'}nﬂ's 3(3-0-6)

Integrated Marketing Communications

e fidenseunineu ; -

neAnifeaisumug:-

wé“ﬂms?%amimimmmwuyimﬂmﬁ As¥neeAnsdmunsdeaisnisnain
WUUYTUINTT NagNSNISABANINITNAIN NIILKUNTABANTNTAAIATIVINEdMTUANS
Andulaignaining Faandeuveinisieasnisnain wiselenisdeaisnisnain desns 9
Plddmsunsdeansnisnatn MeTanasyssiunanIsdoaIsnITnatn  A1SINWRUNITITA
deansniseana W3usssuiiisadestunisieasnisnatn waznsdlfnufiieites
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Principles of IMC (Integrated Marketing Communication); organizing for
IMC; marketing communication strategy; marketing communication planning appropriate
with decision making in the new marketplace; IMC environment; IMC tools; IMC media;
measuring IMC; performance campaign planning; related ethics of IMC and related case

studies

BA2022306 n15Ma1ATEUI9UTLNA 3(3-0-6)

International Marketing

seivfideniouninou ; -

neAniifeaisumug:-

1aniAUNITMa1ATENI19UTENA FNINLIAAOUNITAAINTZNINNUTE LN A
lanian1an1snain nagnslunisidngnainsenitelsena nsanduladenaaiadinineg
581719UTEINA NITHAILINaENSdIuUTEaNN1INaInITEnI1aUseing sIudafAnY
ns@AnuMAvades

Perspective  on international  marketing; international  market
environment; market opportunities; decision on target market selection; international

market entry modes; developing international marketing mix strategies and case studies

BA2022307 n13AA1IARINA 3(2-2-5)
Digital Marketing
edvTideusuneu: -
MeAnfeaiaumug:-

AMTALATUNTNAIALATARA1TRTIAUAT NISITUIRNTIULATRTdaaNsARTALTY

'
=) a =)

Fesmslumaindefuilan sesilodedisia Ingvimi Ing Sumediin dendeudl dedsnan
ooulatl wazgunuvdediviadun walieisnslddendviadundesiiedoarsnisnain uaznns
AnufuReulddendvialyidnfenguidimane

Promotion and brand communication, using forms of digital advertising
channels to reach consumers; television, radio, internet, mobiles, social media and any
other form of digital media; techniques which are marketing communication tools;

practices of digital media to reach target audiences

BA2022308 ladafnduasn153nn1sn153nannune 3(3-0-6)
Logistics and Distribution Management
eivAdeTouneu ; -
eAniifeaiumug:-
MaNN150ladaRNALALNTIAT UG HANTLNUVBINITINTWUNBLaladRng
ABgINg N13AUANLAAITAUTNWINAASLI ¥alggUNIULAZNITIUNUNITIAT 1MUY
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Tadeninasenisdndulanismivnuiaznisussliunanssuiunisiadafndiaznsdifinw

Logistics and distribution concepts; impact of distribution and logistics on
business; materials handling and warehousing; distribution planning; supply chain

management; control and evaluation of the logistics process case studies

BA2022309 A1S9ANISATIAUAY 3 (2-2-5)

Brand Management

sednTidesdeunnten ; -

eindidesFouniug:-

DIAUIZTNOUVBINTIAUAT NTTUIUNITATWATIFUAT LONSNBAINTIAUAT NMTAFTS
ANANTIAUAT  NTAIVUANAENSUAZNITINUNUATIAUAT  NITINYAAIUBIANAIATIAUAN
nsdiAneAeafunsasmAuduarnsInnIsnTIALA

Components of brand; process of brand building, brand identity; creating
brand equity; brand planning and brand strategies; measurement of brand equity; case

studies for brand building and brand management

BA2022310 n15AA1ANANTIN 3(2-2-5)

Event Marketing

sednTisesdeuton ; -

neAnifeaisumug:-

LUIAANITIANITAAIARINTTU N1IAINUANALNSULALENTITUDINITAAA
AINTIU NITIMNUNITALTLIUTNSTIARINTIUNINTAAIN N1FTARINTsUAEIfUBIANS
msimusiaieadlefililunainfianssy nsnarafansaulutlagtuazwualiiluounen

Event marketing concept; strategies and tactics of event marketing;
planning for event marketing campaign; organizing corporate events; setting marketing

tools for events marketing; current and future trends of event marketing

BA2022411 n135338019AA7A 3(2-2-5)

Marketing Research

edTiSeunney :  GE2600102 adnilediu

neAnifeaisumug:-

N133AN15338NNNINAIKaLNI3ANAULIN1EIAT  NIzUINNTITunaIauay
NSIMUAYBLEAUBLATINTTIAY NMSUTISIATINTITeLazmATianNITIdy T8Nsdudiiegauas
MsoenuuULAIeile nsuniusTdeya n1sUszanananisadalaglusunsudnsogy nis
WUAAUMINEURITRYAKAENSITEUTIBNUNTIRY

Marketing research management and business decisions;, marketing
research process; research proposal; research management and techiques; sampling

and designing tools; data collection; analyzing by using statistics software; interpreting



at

data and research report writing

BA2022412  NAYVSHASMIINUALNITAAIN 3(2-2-5)

Marketing Strategies and Planning

sedvfidesSunnon : -

eAniifeaisumug:-

NTPUILNITINURUNAENENNIAAIA an1nwandextiloauliuTounianis
LYITUNITAAIN NAENTAINTUNITUYITUNIINITARIR natadmvune nagnsduUTEaunia
N13981A ms‘dizLﬁuLLamaU@mmLLNumimamﬁﬁmu@l”i ﬂaqmémsmmmqﬂi%ﬂuﬁ%}ﬁu
neldesssunanIsnatn sIudansdAnuiietes

Strategic marketing planning process; environment for competitive
advantage; marketing competition strategy; market targeting; marketing mix strategies;
marketing implementation controllability, modern marketing strategies on marketing
ethics and case studies

BA2022413  duuurdgyninisnana 3(2-2-5)

Seminar in Marketing Problems

sednfideSunnon: BA2021101 #dnn1snai

eAnifeassumug:-

aAUs1eLfgrantunisainianisaatafudynisieg dun1snaianis
Anneiaaunsaliagiinsgiteyaifiouszneumsdadulasgieliszuy mslasuaiinmAn
3EulunsuanseuAndiuAfsedoundninast maiunadadieg Tunsduaumnenisnann
unlfifielindnuldussaunsaliafiountlonisiidunugsienss

Debate of marketing situation and problems; analysis of environment
and information for systematic decision making;  systematic analysis to support
students creative thinking marketing techniques to discuss; solve problems like doing

a real business in the real marketplace

QGHELRIERY
BA2020401  @WNAANHININIIAAA 6(0-40-0)

Cooperative Education for Marketing

seAviideaseuinneu: BA2001401 mMasdeuanunseyaniafinw

neAnifeaisumug:-

U URuassaunIsaatataiountniuvesniisnuaudnyugauly
fuvtsnuilddunsdadendunailidosnit 16 §Uav davissaunsufifaunie
37smumﬁﬁﬂmwmmsﬂéfms@LLasuaqwﬁm']uﬂ'Lgml,t,azafmiéﬁl,wsi

Practice working in marketing as an actual employee according to the
position being appointed for not less than 16 weeks; accomplishing the work report or

project report under the supervision of the supervisor and teacher
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BA2020402  MTHNIIUNINNITAAIN 3(0-40-0)
Work practice in Marketing
sednTidesdeunnden: BA2001401 nsta3EuAINLNSaNARRaRNY
eAniifeaisumug:-
msfinauluesdnsing q eamuuszneunshudnuasnuiieatsatuauivon
Tnefidnnuszzgnanliosndt 8 §Uai uaztinAnuifesdnvhsnuagunanisinnudle
Auannisiinnu
Apprenticeship in organizations or companies related to marketing for

not less than eight weeks with students’ summary report after training

NFUIYINITUINITNITAANA

BA2023301  N15USSYAUI 3(3-0-6)
Packaging
eividesSeuIniow: -
neAniifeaisumug:-

L3

WUIAUAALAENTINVBIUTTYAMIN dIuUTENOUMIY VOIUTIYT U

[

ANANITUTVRIUTIN UFRRANTIUNIINTARA FHALALUTEANVDIUTIIU UTTAT 0

o

L3

dmdumsmaianaznisdsesn Jaaldlumaiussaias nseenuuuLaYAIHANUTIY U
ﬂ{’]‘ViiJ’]EJLLaSanLL’Jﬂéj’EJQJ

Concepts and functions of packaging; components of packaging; the
relationship between packaging and other marketing activities; classification of
packaging; packaging for marketing and exporting; packaging materials; package design

and production; regulation and environment

BA2023302 n153ANISMSIATe 3(3-0-6)

Purchasing Management

ednTifesdeunnne: -

neAnifeaisumug:-

MENNITUIMISNLAEITUNSERTD  SEUUnTTaTe nsdiiun1sinde
m‘:‘muauﬂﬁsﬁl’a%}aLLazmiU'%mS?mﬁﬁmmﬁa nMssenusarmsUssidiunansinde msdate
NN NVOITTUUTIVNNT NTUANE

Principles of purchasing management; purchasing system; purchasing
execution; purchasing control and inventory management; purchasing evaluation and

reporting; purchasing and outsourcing for bureaucracy; case studies
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BA2023303 mInanaiiednuuaziuindon 3(3-0-6)

Social and Environmental Marketing

edniidesSounnonu: -

eindidesFouniug:-

LuIALAANIINITAATIAodANLArAtIndeN nsUTUdINYSTANNIY
mMsmanafunsAusvesiuslnaiineduinden Uymuaivvosduindeuiiiinanianssy
yagsia mseenuuumddomamsnaaiondludam wmsnsudluuaznsdifing

Social and environmental marketing concept; marketing mix adjustment
related to consumer environment; environment pollution problems from business

activities; design marketing tools to solve the problems; solutions and case studies

BA2023304 msdnwanudululdifialasinisnisaana 3(2-2-5)

Feasibility Study in Marketing Project

A TideusouInneu: -

neAniifeaisumug:-

My Tzidadaundeuniely wazneusnasdnsfidnanennudululdves
lasamslusgiuganialazunnig M$35UIATINIT AT NSMIUVAIIUNY Favae
UftRnuusuvedlaseinis msdszgndiedosdienismaiuluns@nwananduldldidelasins
nseatn NsuseliulasInIsnann

Analyzing the relationship between internal and external factors in
terms of micro and macro levels; project initiation, planning, finding financial resources,

applying of financial tools, implementation, and evaluation of marketing project

BA2023305  N15IANTSNNTHAN 3(3-0-6)

Marketing Management

ednTifesdeunnne: -

neAnifeaisumug:-

WUIANAANITIANITAITAAIN NITILATIERENTNLIARONNIINITAAA N
3Lﬂ31$‘1}‘mmml,a3@:l,vdﬁu A13ILRUNNNITHAA m'ifﬂ”ﬂm'iﬂaqwﬁdauﬂizﬁMWWQﬂﬁimaﬂﬂ
mslénaluladifienisdanisnisnain M5UHURIIUNINITAAIALALNITATUANNINITAAA
nsuAtgymaensidnsaAnwn1anIsnang

Marketing management concepts; marketing environment analysis;
competitive analysis; marketing planning and developing marketing mix strategies; using
technology for marketing management; marketing implementation and controlling;

solving the marketing problems by case studies
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BA2023306 S¥UUEANITEUNANIINITAAIN 3(2-2-5)

Marketing Information Systems

sedviideaseusnden: -

eindidesFeuniug:-

Gﬁagﬂamimam METUDITEUUANTAUNANINITAAIA NTTUIUNTRAILITZUY
ANsAUWATNINNSAAIR wieluladansauwmaTiiesdosfun s SEULaSAUMANINTATR
LA Tauma TUSKATUNMTUSIMIAUENRLEINAT N15IRTIeikazintayanisnainll
Talunsdndulataznsaldnw

Marketing information functions and marketing information system
concepts; development process of marketing information system; using information
technology for developing marketing information system; developing information
customer relationship management programe ; analyzing and using marketing for

decision making and case studies

BA2023307  N133AMIanANEuWUS 3(3-0-6)

Customer Relationship Management

31&1’3%1ﬁﬁmﬁﬁumdau: -

neAniifeaisumug:-

LWIARYRINITIANITENANENRUS nagnsnisaieanuduiusdegnan  uaz
mMsaf1eanudnd nsinsginadilsangnduaznisinassninensiiion1sianisgnin
duius nsUsegndnisdanisgnAnduiusluaniunisalels adesssuienfugnindumiug
LagnIdAnwAEITeq

Concept of customer relationship management; customer relationship
strategies and loyalty creation; customer profitability analysis and organising resources
for customer relationship management; adaptability of customer relationship
management into pratical situation; ethics of customer relationship management and

case studies

BA2023308 N13RAINHINIABNTEY 3(3-0-6)

ASEAN Community Marketing

eFniFeusnniou : -

neAnifeaisumug:-

ﬂﬁﬁwu’]aEJ"Ngﬂ@u%@ﬂﬂﬁz%’mmﬁi‘tﬁgﬁﬁ]a’]LG?JEJu Aanuluuvesedeou nau
UsgimAgun¥ne ey ANsINUTETIAND T Y LaNALATHANTENUNITAINITAIY NS
FINFUNLATEFA N1SUADUTLULATNANTENUNIUATYFND NAENSNITHYTUE AEC

Sustainable development for AEC,ASEAN member countries, ASEAN
community overview, ooportunities & impacts on trade and investment,economics

union, ASEAN economic liberation and its impacts,AEC competitive strategies
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nﬁjﬁ‘zﬂmi?iamsmimmﬂ
BA2024301 MSAANINNIIAANALTSES19a55A 3(2-2-5)

Critical Creative Thinking in Marketing

sednfidesSounnou: -

eAniifeaisumug:-

MsWaunwznsAnassassregalussuy. mlesgiediaduszuuluds
MIRa1n NIsHALINISARaS19asIFd s uulavawazudedIsnIsnan N1sANEINIS
WasuuUasn1snan 1.0 89 nsmain 4.0 migizmmiizuummﬁmﬁ%ﬂﬂassﬁmﬂmsmmﬂlﬁ
gonndeariuununIsnanegnlusUsssuwazUjunle

Development for systematic creative thinking, systematic analysis in
marketing; creativity development for advertising and marketing communication; study
the change in marketing era from marketing 1.0 to marketing 4.0; integration of creative

marketing ideas in a practical way

BA2024302  AUANITUILEUDNINNITAAIA 3(2-2-5)

Presentation Techniques in Marketing

sedviideaseunen : -

neAniifeaisumug:-

ndnNskarkIAnTesITEYe Jumeulunsinauenavimaiianisdeans
iWemsihiaue Ussianvesdonazuszansnmuesderenisiui medansldgunsailunis
Wnauskaznsiesizingudvang msldlusunsupsuiiunesdnsagulunisinawe nns
wispniEiaweLarisnniiaue MUTEliuNaNITEUeNUNINNTIAIN

Presentation  principles and  concepts;  presentation  process
communication techniques for presentation; types of media and media performance;
equipment techniques for presentation and target group analysis; using software for

presentation; preparation for presentation; evaluating of presentation

BA2024303 MITauseANInaIndedenuaaulay 3(2-2-5)

Social Media Marketing Campaign

eAvTideuseuneu ; -

eAniifeasumug:-

ﬁugmm’mLf]umsumm‘%aﬁdwﬁaﬁmmaaﬂaﬁ NETNLAAININTAIAR Y
dodsnuoaulatl nsWaudedinuseulatesisadieasss nsAnwazesnuwuudedinuoaulay
HON1TTUTIAMNNIIRNAIN mﬁﬂizqmﬁLLazmﬁyjmﬁaé’qmaaulaﬁﬁamwNmimmm

Basic history of social media; value-added marketing creation by social
media; development of creative social media; thinking concept and design of social

media for marketing campaign; apply and integrate social media foe marketing
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BA2024304 nN3HaaNT0eANS 3(3-0-6)

Corporate Communication

edniidesSounou : -

eindidesFouniug:-

ndnuarIsn1sdeansedns mam%aﬁjzymLLasmi?iamiﬁgﬂmﬂuuazmauaﬂ
D9ANT UNUIMVDIUNUTZVIEUNUS ﬂ’]imx‘iLLNuimNﬁﬁlamiax‘lﬁﬂiLLazﬂﬁﬂgjﬁﬁmmLNu N9
‘1.]38LilwxlaLLﬁ%ﬂTﬁV]‘U‘VI’JuLLNUQ’mﬂWigaﬁﬁaﬁﬁﬂiuagﬂiﬂjaﬂ‘lﬂ’lﬁLﬁﬂ')“ajaﬂ

Principles and techniques of corporate communication; contemporary
issues and  corporate communication internaly and externally; roles of public
relations; corporate communication plan and implementing plan; evaluating of

corporate communication plan and case studies

BA2024305 n1sdeansienisitutinlanienisaan 3(3-0-6)

Persuasive Communication in Marketing

sedviideaseunen : -

eAniifeasumug:-

mMsdeasnemInan Ininen dauinen noAnssunywd Jadeiddvinase
mwdanindn malseiguilaadienisiiuinla  msfmuaiedesiiedeansiiionns
Tutnala

Marketing communication; psychology human behavior and sociology;
impact factors of customer’s senses; customer analysis for persuasive communication;

selection of marketing communication tools persuasive communication

BA2024306 ﬂﬁqméﬂ’]iﬁﬁ]ﬂémmﬂyim’]f’l’]’i 3(3-0-6)

Integrated Media Using Strategies

sedviideaseunen : -

MeAnifeaisumug:-

Anuduiusseninsderiuesdnsgsialazinaty Amnuduiussninaesdnsii
a1y Ujduiusseninsdelavanuaznisesnuuude nstedeuasnsidenldindesie
d9LaTun1svY ﬂaq‘mﬁ‘mﬂﬁaﬂﬁaLLU‘U‘LUJSimm'iLLazmﬁmﬂLquﬁa miﬁmuﬂﬂaqméﬁlami
nsnaalrdenAdeIiuaaInL L

Relationships between media and business enterprises and public;
relationship between corporation and public; interaction between corperration and
public ;interaction between advertising media and media design; buying media;
selecting sale promotion tools; selecting integrated media strategies; media planning;

selecting marketing communication strategies that suitable with target marketing
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BA2024307 N19AAIANIIATY 3(2-2-5)

Direct Marketing

edniidesSounon: -

eindidesFouniug:-

ANYAZUDINITNAIANINAT Wﬂﬁﬂismmﬁuﬁﬂﬂ N3 NUNUNALNTNITNATN
V4R NISAMUANINENEal N1siauIkasdanIsusLuulifesedentiiu nsesuyagn
yosmsiiauslugUluuMInaImanss msvesudensdumedide Swa uazluduvailife
LAYNNITIEATIU AT

characteristics of direct marketing, consumer behavior; direct marketing
strategy planning; image setting; development and operating in non-store retailing;
promoting individual characteristics of the presentation; direct selling via internet, email

and social media; multi-level marketing (MLM)

BA2024308  wiafianswAndelien1saednsnisnain 3(2-2-5)
Production Techniques for Marketing Communication Media
edvideaTeunou: -
neAniifeaisumug:-
miawgﬂLLUULﬁamiﬁamimimam Uszmwma%uazﬁunumaﬁa n19

MIuNULarN1SHARdeIfian1sAoarsnisnaie Lwﬂﬁﬂﬂ’limamﬁaiugﬂwwhm nsdAnwLiie

UNAUDUIANATINETIA
Model of communication media; types and cost for media; planning

and producing process of communication media; production techniques in various

medias for marketing communication; case studies for creative concept thiking

NENAIYIVTNITFINAAUEN
BA2025301 n1susuMsauAlugInadAIUEn 3(3-0-6)

Retail Management

edviideaseunfew: -

neAnifeaisumug:-

mMsdnmwdadudilugsiadiuan Aanssulunisdatenazduneunisdnte
nagnsuazdidndunudmiviinge nrsaunududl nsdnsgiilsuagnisuims
duAnads Auduiusluszsuunsivalsudunn

Product sourcing in retail  businesses; purchasing activities and
purchasing procedures; strategies for the purchaser operations; product planning;

profit analyzing and inventory management; relationship of inventory flow system
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BA2025302 n1suIMImineInsuywdlugsiadiuan 3(3-0-6)

Human Resource Management in Retailing

sedviideaseusnden: -

eindidesFouniug:-

nannsuimsinensuyuslugsiaduanienisudedu nnsesnuuunthi
U miaaﬂLLUUMﬁWﬁQ’mLLazmiﬁ’mumﬂmﬂi NISUSUNTAINBULNU AnldonLaginauTy
nsdeansmeluesdnsuagnisdanisanudauds nsassdeukarUssifiuranisiiay

Principles of human resource management in retail business for
competitive advantage; designing job  description and determining employees;
compensation management structure; employment selection and training; internal
organizations communication and conflicts management; checking and evaluating

employee performance

BA2025303  A13AAIAUINS 3(3-0-6)

Service Marketing

ednTidesdeunnnen : -

neAniifeaisumug:-

5ﬂwm$%aﬂﬂﬁimaﬂﬂu%ﬂﬁiLLaSmiLsﬁﬁﬁﬂwqaﬂﬁuéUﬁﬂﬂ drudszaunig
N13MAIAFINTUNAIAUTNIT ﬂﬁ&mﬁ{ﬂﬂi@a’]ﬂ‘ugﬂﬂi NTE319ANUANAlURAIAUSAIT NS
a¥1eassfeuuinis nsdifnwiiiiesdes

Characteristics of service marketing and consumer insight; marketing mix
for service marketing; strategies for service marketing; loyalty building for service

marketing; service creativity; case studies

BA2025304 n1sdaasunisnanlugussiadiuan 3(3-0-6)

Retail Promotion

MeAnfeaisuntiou -

eAniideaseunug -

aNWLYINITALASUNIINAINLUGINIAIUEN FBNTduasuNITRaInpIun1Y
Tawan msliwdineunelugsiadiuan msnaensnsslugsfaduan inealonsdaau
msmanaaelmiuaznsd@nwiiAeides

Characteristics of promotion in retail business; promotion  through
advertising; personal selling in retail business; direct marketing in retail business;

promotional tools in modern market and case studies



55

BA2025305 gsnaAnUAnitlaiifudn 3(3-0-6)

Non-Store Retailing

eAvFeadsuInfou: -

eindidesFouniug:-

sUwuumsiiugsiaduanilifiiui Jssianveaaiedielunisvieuand
LifiSu nsdndenndndusiuasnsdaiundndast n1snseanedudldaluilaon 38nsue
LAENIRAIATILNE AL

Non-retail business operation; type of tools used in-store retailing;
product sourcing and storage; product distributing to consumer; selling and marketing
method

BA2025306 n15USMNIAUAIUA 3(2-2-5)

Fashion Management

sednTifesdeunnne: -

neAnifeaisumug:-

miamm’mmméfaaﬂ’ﬁﬁuaqﬁﬁimﬁﬁm%uﬁﬂLLWG?J"u NISAANILNTITAAAUNAIUN
dudivialuazwnliuvewndulug q nsudmsauduasnsdauansdudundy nsdannues
S maiauninnuiienisuswazansliuinisgnin

Consumer demand toward fashion; creating the new product and fashion
trends; fashion merchandising and fashion show; fashion display; personnel training for

selling and customer services

BA2025307  N1SUSVNIUNIAVLEUAN 3(2-2-5)

Product Category Management

eFniideaSounnen: -

neAnifeaisumug:-

NFUIMINIANYFUAILAZNTIAUTLANIMIANLAUAT  NITUUEIUARTN
nIzUIUNIARAsTAUA LA NAENENITIARUAUA nadnassiudl nsudsiud s
ANuFuTussenIl A UanuazgUoutadenisndn  AUU  NIRRUANIgNADE1
UszdnSan nalulagansaumalunisuimsmiianyaus nsUsediunan1susmsuuaamy
dumluduauan

Category management and product category classification, market
segmentation, product selection process and assortment strategies, space allocation,
space management, relationship development between retailers and suppliers, efficient
customer response model, information technology in category management, evaluation

of category management in retail stores
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BA2025308  M3IALAAIAUAILAZNITANWASIIY 3(2-2-5)

Visual Merchandising

sedviideaseunnew: -

eindidesFouniug:-

NaNAITLAzALANITEDNLUUNTIALAAIAUAILAZNITANLAIS Y INATANITIA
wansduduenaniuil  esdusznevAadlunisdauansduituazanudsdu nstmaluladd
vhuasonUszgndld nsdauansdudaganusisiuiiearsnmmaivesi

Principles and designing techniques for visual merchandising and store
display; techniques for offsite merchandising display; art composition for visal
merchandising and store decoration; application of modern technology; visual

merchandising and decoration and store image
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